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Enhancing Core Facility Visibility  

Who are we trying to engage?

➢ Future users – internal or external
➢ Current users – internal or external
➢ Other Core Facilities – internal or 

external 
➢ Institutional Administrators
➢ Community
➢ Funding Agencies or Donors

What are the mechanisms?

➢ Personal communication*
➢ Websites
➢ Social Media
➢ Acknowledgements & 

Persistent Identifiers
➢ Events
➢ Institutional Marketing Dept
➢ Annual Reports
➢ Advertising



Social Media

➢ LinkedIn, Facebook, 
Instagram, etc. 

➢ Public facing, algorithm and 
network driven

➢ Personal or Institutional?
➢ Active and topical
➢ High maintenance



https://coremarketplace.org/

➢ Developed with the 
Association of Biomolecular 
Research Facilities (ABRF) and 
Research Resource 
IDentification (RRID)

➢ RRID is like ORCID but for 
resources. 

➢ If users include RRID, Core 
Marketplace will track 
publications. 

➢ Hundreds of journals prompt 
authors for RRIDs.

Acknowledgements & 
Persistent Identifiers

https://coremarketplace.org/


Hosting and Attending Research Events

➢ Technical workshops and research symposium
➢ Vendors provide financial and logistic support 

in exchange for presence
➢ Local and national scientific organizations are 

partners, e.g., Philadelphia Society for 
Microscopy and Microscopy Society Of 
America

➢ Excellent professional development and 
networking opportunity for staff and 
researchers

➢ Setting up a booth or presenting a poster
➢ Opportunity to showcase student research



Leveraging Institutional 
Expertise & Interest

➢ Leave it to the professionals
➢ Be a content provider for your 

institution’s Marketing and 
Communication Dept.

➢ Public facing, targeted
➢ Glossy
➢ Good for outreach on reports



Raising Core Facility Visibility  

Who are we trying to engage?

➢ Future users – internal or external
➢ Current users – internal or external
➢ Other Core Facilities – internal or 

external 
➢ Institutional Administrators
➢ Community
➢ Funding Agencies or Donors

What are the mechanisms?

➢ Personal communication
➢ Websites
➢ Social Media
➢ Acknowledgements & 

Persistent Identifiers
➢ Events
➢ Institutional Marketing
➢ Annual Reports
➢ Advertising





Slide

➢ Bullets
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